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1. What is advertising?
Advertising is a mass communication technique. It is 
used to persuade or convince the public to buy certain 

products. These products can be goods or services.



2. Aims of advertising

Inform:
Used to create 
demand for a 
product or service 
by describing its 
benefits.



Persuade:

Used to create
selective demand for
a particular brand.



Remind:
For products that
have been available
for a long time, so
that we do not forget
about them.



Aesthetics:  

There is no doubt
about its creative role. 



3. The advertising media

1. Graphic advertising:

Graphic and 
photographic material 
used and diffused 
through newspapers, 
posters, or brochures, for 
example.



2. Audio Advertising: 

Broadcast  on radio and 
uses different sound 
elements such as music, 
voices, special effects ...



3. Audiovisual advertising: 

It consists of graphics, sound 
and moving images. It is on 
television, film and the 
Internet.



4. Resources and advertising 
strategies

Comparison:
Consists of exposing 
two elements that have 
common qualities or 
two that differentiate 
them.



Personification
Consists of
attributing human
qualities to
objects, food or
animals.



 See more 
Metaphor

This advertisement is saying that soda is like a 
"refreshing shower"

Metaphor:

Used to designate 
an object by 
another to 
appropriate their 
qualities.

http://www.slideshare.net/Rethorika/metfora-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/metfora-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/metfora-recurso-retrico-en-el-discurso-publicitario/ 


See more examples

Hyperbole:
Exaggeration is 
used to designate 
a product or 
emphasize the 
idea you want to 
transmit.

http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 


 Watch here the video

Synecdoche:
Consists of showing a 
part of a product to 
communicate the whole 
or on the contrary, the 
whole shown to highlight 
the effectiveness of a 
part.

http://www.youtube.com/watch?v=72rjjnkOsIo&eurl=http://entubizados.blogspot.com/2007/04/publicidad-sinecdoque.html 
http://www.youtube.com/watch?v=72rjjnkOsIo&eurl=http://entubizados.blogspot.com/2007/04/publicidad-sinecdoque.html 


5. Roles and Stereotypes of 
Advertising

 Advertising acts 
aggressively on 
consumers in order to 
keep behavior guidelines

 Often perpetuates a 
number of stereotypes 
that have traditionally 
been adjudicated to 
men, women, children 
or the elderly.



Women in 
advertising

sexist suggestions dynamic youth, 
cheerful and with a 
high purchasing 
power

Youth in 
advertising

Child in 
advertising

to adults using 
their tenderness, 
sympathy and 
naivete.



6. Covert or subliminal advertising
When advertising uses techniques that the consumer does 
not consciously perceive it, is called subliminal or covert 

advertising.



We must be critical
We can not stop advertising because it is everywhere, 
but we can learn to defend ourselves from it.

The best way to do this is to analyze the ads, in a 
critical way: 

- What does the ad want to sell? 
-Do I need it? 
-How does it say it?
- What does it say to convince? 
- What are the words that it uses? 
- What kind of images appear? 
- What story does it tell me? 
- What kind of voice tells me about the product? 
- Is what they say true?



7. Elements of an ad

Headline Aims to capture the 
viewer's attention and identify the 
product or topic presented

Illustration: An image whose purpose 
is also to capture the viewer's attention 
and express the main idea of ​​the ad.

Copy: Explain using written language, 
what the headline is announcing .

Signature elements: They aim to 
complete the message and close it. The 
most common are the product name 
(logo), slogan and address or contact 
form.


