Closer to the road. The Golf Sportline.



]. What is advectising?

2. gRims of advectising

3. dhe advectising media

4. Resoutces and steategies

5. Roles and &texeotypes

6. Covect ok subliminal advectising
7. flements of an ad



a?dve’ctising i5 a mass communication tec/mi?ue. Qt i»s
used to pe’cbuade ok convince the [ublic to bag cextain
products. fhese products can be goods o services.




2. gims of advectising

Quﬁtm:

Used to create
demand for a
p’codact o sexvice
by describing its
benefits.

mwmrm‘rmdos mmrmj
Jripes, tracamigniss incamplets

resiseencia bacteriana,. ..

Sin tu ayuda, los antibiéticos pueden dejar de curar.
Déselos a los nifios s6lo cuando y como se los recete su médico.

Todas las infecciones no pecesitan tratamiento antbidtico. Los resfriados, los catarros y ks gripes son Causados por virus; pueden
producir fisbre elevada, especiziments en ks nifios, y NO mejoran i s2 evita su contagio con ka administracién de antidibticos.
Tomar antididticos cuando no se necesitan o hacerlo en dosis incorrectas o de forma irregedar, hace que las bacterias sz hagan
resistentes a eflos.

Us4ndolos bien hoy, ’_g: A
manana les orotegerdn. TEA' Y OE SANIDAD_



o etsuade:

Used to create
selective demand fo‘z

a pa’cticula’c brand.

Si tus padres no te ponen el Dio
por 9,90%¢, quizas
es que no son tus padres

By =

DUO’ [ 9%
Y ahora liévate un portatil Airis con Tecnologia Mévil Intel* [ L
Centrino® por 599€ y te lo financiamos en 12 meses sin intereses. ADSL 2214

Contratalo en www.telefonicaonline.com y llama a méviles gratls. LLAMAD A+S RREORA S

ARRIS &

Telefonica

CONTRATALO EN EL TOO4., £N WWW.TELEFONICAONLINE.COM, EN TIENDAS TELEFONICA O EN DISTRIBUIDORES AUTORIZADOS,



UNA VIDA MENOS CORRIENTE

Remind.
dfor products that

have been available
for a lon.g time, 30
that we do not fo’cget
about them.




OTesthetics:
d hee is no doubt

about its cteative ole.




S
.y

1. $raphic advertising: B

HFraphic and
photographic material

used and diffused B v i
through newspapers, e

posters, ox brochures, for |

Srampe v



2. gudio gAdvertising:

cﬁ'coadcaﬁst on tadio and
uses diﬁ‘e’cent sound
elements such as musie,
voices, 5pecial eﬁ‘ectA vee




3. JRudiovisual advertising: | p—

Qt consists of g’ca,o/ticb, sound

and moving images. Qt i» on

television, fi[m and the
Qntexnet.




ﬁom,oa'cibon.:

Consists of exposing
two elements that have
common gualitieb o%
two that diﬁ‘e’centiate
them.




d/ersonification
Consists of
attributing human
qualities to
objects, food o

animals.




Jfletaphor:
Used to deu;gnate

an object 6#
anothek to

appropriate their

Qualitieé.

This advertisement is saying that soda is like a
"refreshing shower"


http://www.slideshare.net/Rethorika/metfora-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/metfora-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/metfora-recurso-retrico-en-el-discurso-publicitario/ 

a‘fg,oe’cbole:
afxagge’cation. s

used to debt;gnate
a Io'coduct o%
emp/zabize the
idea Yyou want to
transmit.



http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 
http://www.slideshare.net/Rethorika/hiprbole-recurso-retrico-en-el-discurso-publicitario/ 

&necdoc/ze:

Consists of A/towing a
part af a p’coduct to

ok on the contraty, the
whole shown to /z{g/zlig/zt

the eﬁ‘ectz’venebé of a
patt

A0



http://www.youtube.com/watch?v=72rjjnkOsIo&eurl=http://entubizados.blogspot.com/2007/04/publicidad-sinecdoque.html 
http://www.youtube.com/watch?v=72rjjnkOsIo&eurl=http://entubizados.blogspot.com/2007/04/publicidad-sinecdoque.html 

o gtdvertising acts
agg’cebbive{g on
consume’s in otder to

keep behavior guidelin.eb

. 6ften. petpetuates a

number of Steteotypes
that have t’caditional{g
been a%z’uclicated to

men, women, childen

ok the elde’c{g.

BIENVENIDO A CASA




Sexist Auggebtion.b

CON

PROTEINAS
ZUMO 1o HUevo

iSiempre la misma historia! Todos los dias lo mismo!
u«dlunlnqlelemmmwwmmnqnunuﬂryawhmumn
Y basta, QUIERD ALGO DISTINTO!

Por fin tienes algo nuevo, ELIISIY activo,

con zumo de naranja y proteinas de huevo.

jie- sa20m cve se SqLL ]!
dinamic #out/z,
e ee'cfal and with a
/u'g/t pu'cc/zabing

POWQ’C

¢Te preocupai@@limentacion déitu hijo?
; Amsotros también,

......

(((((((((

‘Va tienes una preocupacin mens,

| ' 4 N
i osemloinren (1)

to adults using
theix tendetness,

A#mpatﬁg and

nalvete.



6. Covert ox subliminal advettisln.g

When aclve’ctibing use’ tec/mi?ueb that the consumer does
not conAcioaAég perceive it, i3 called subliminal ot covert
aclve'ctibing.




We must be critical

We can not Stop adve’ctibing because it is eve’cgw/xete,
but we can leaxn to defen.d outselves fcom it.

Jhe best way to do this is to analyze the ads, in a
critical way:

- What does the ad want to sell?

.aDo Q need it?

ffow does it say it?

- What does it Say to convince?

- What are the words that it uses?

- What kind of images appear?

- What story does it tell me?

- What kiné{ of voice tells me about the p‘zoduct?

- Q3 what t/ze# Say teue?



. . Porque ha
dteadline Aims to capture the / bl zw

viewer 's attention and identilgg the telocomerias todo.
p’coduct ox topic p‘tesented

Qllusteation: Jin image whose purpose

i» also to captute the viewex's attention
and express the main idea of thead. @~ —

fop#: xplain using written language,

what the headline is announcing .

=
. . N
8Lgnatwce elements: (Jhey aim to P TENTE Seomnss
com/)lete the message and close it. fhe | MM vy
most common a‘e the ,o'codact name M g | S ——,

( logo ), slogan and address ox contact

form.



